SEG Image Copyright & Usage Policy
Purpose
This policy establishes guidelines for the use, submission, and distribution of images for promotional, editorial, and marketing purposes to ensure compliance with copyright laws and to protect the Society of Exploration Geophysicists (SEG), its members, and contributors.

1. Image Usage (Internal & External Use)
1.1 Approved Image Sources
All images used in SEG materials (including website, social media, email, print, and event promotions) must meet one of the following criteria:
· Owned by SEG 
· Licensed through an approved vendor or stock library 
· Provided by a partner, sponsor, or contributor with documented permission 
· In the public domain or under a verified license permitting commercial use 
1.2 Prohibited Use
The following are strictly prohibited:
· Copying images from the internet (e.g., Google search, social media, websites) without verified licensing 
· Using images without proper attribution when required 
· Modifying copyrighted images beyond permitted license terms 
· Reusing images for purposes outside their licensed scope 
1.3 Documentation Requirement
All images must have documented proof of rights, including:
· License agreements 
· Written permission (email is acceptable if explicit) 
· Purchase receipts from stock providers 
This documentation must be emailed to marketing@seg.org and SEG will store it in a centralized location accessible to SEG staff.

2. Image Submission Policy (Contributors, Members, Sponsors)
2.1 Submission Requirements
By submitting an image to SEG, the contributor confirms that:
· They own the image or have full rights to grant its use 
· The image does not infringe on any third-party copyright, trademark, or intellectual property rights 
· Any identifiable individuals in the image have provided appropriate consent (model release, if applicable) 
2.2 License Grant
By submitting an image, the contributor grants SEG:
· A non-exclusive, worldwide, royalty-free license 
· The right to use, reproduce, edit, publish, and distribute the image across all SEG channels, including: 
· Website 
· Social media 
· Marketing materials 
· Publications 
· Event promotions 
2.3 Attribution
SEG will provide attribution where required or appropriate. However:
· Contributors agree that attribution may not always be possible (e.g., social media formats, design constraints) 
2.4 Right to Refuse or Remove
SEG reserves the right to:
· Decline any submitted image 
· Remove any image at any time if rights are unclear or challenged 

3. Releases & Permissions
3.1 Model Releases
Images featuring identifiable individuals must include a signed model release when:
· Used for promotional or commercial purposes 
· Not captured at public events where implied consent applies 
3.2 Property Releases
Images featuring private property, branded materials, or restricted locations may require additional permissions.

4. AI-Generated & Edited Images
· AI-generated images must not replicate copyrighted works, trademarks, or identifiable individuals without permission 
· AI-assisted edits must comply with the original image’s license terms 

5. Enforcement & Compliance
Failure to comply with this policy may result in:
· Immediate removal of content 
· Suspension of publishing privileges 
· Escalation to legal review 
All staff, contractors, and contributors are responsible for adhering to this policy.

6. Reporting & Concerns
If you believe an image used by SEG violates copyright:
· Contact: marketing@seg.org  
· Include: image, location used, and reason for concern 
SEG will promptly review and take appropriate action.

7. Best Practices (Quick Guide)
Always:
· Use licensed or owned images 
· Save proof of usage rights 
· When in doubt, ask before publishing 
Never:
· Screenshot or download images from the web 
· Assume “crediting the source” equals permission 
· Use images without verifying rights

